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1 Mobile devices = Smartphones? No! 

The mobile market is complex. However, it can still be best understood if you take a closer 

look at the consumer devices. For, plenty is going on here and has been for quite some 

time. Not least, because Apple boss Steve Jobs could prove once more that he has a good 

nose for business: Apple‟s iPad has been sold a million times in just four weeks since the 

sales launch. And with that, the new appliance from Cupertino in California is even more 

successful than the iPhone, which took 74 days to reach the million mark.  

It is only too understandable that other suppliers do not want to lag behind. Thus, Microsoft 

is bringing out a mobile device under its own name for the first time. The so-called Kin 

mobile phone, of which there will be two variants, will have a user interface intended mainly 

for the exchange of news, pictures and videos on social networks. The initial "Kin Loop" 

screen shows, for example, information from Facebook or Twitter. SMS, MMS, photos and 

videos are collected in “Kin Studio” which, however, can also be seen through desktop 

browsers on the internet. The mobile phones have a multi-touch screen and sliding 

keyboard. It is still not clear which operating system (Windows CE or Windows Phone 7?) 

will be used.  

 

The iPad and the Kin mobile phone represent a new trend: In future, the developers will use 

their creativity to adapt the devices with more and more new varieties specifically aimed at 

particular consumer groups. For, the market is hungry for unusual models. While, according 

to the calculations of Strategy Analytics, the smartphone market has increased worldwide 

altogether by 30 per cent to 53 million sold devices in the fourth quarter 2009, Apple even 

made a leap of 98 per cent to 8.7 million units with its iPhone.  

Thus, one can assume that there will be smaller and bigger appliances, more complex and 

simpler ones, more expensive and cheaper ones. There will be beginner smartphones for 

teenagers and high-end devices for business customers. The area of mobile computing will 

be characterised by a heterogeneity, which has never been experienced by the desktop 

world before.  

One reason for this is the fierce competition in the market for mobile devices. This can be 

seen again by the examples iPhone and iPad. Since the beginning of the year, Google with 

Nexus One is in the race against the iPhone in the USA. And there will also be competition 

for the iPad. They are working on their own Tablet PC together with Verizon Wireless. It is 

however not certain yet, when the device will come onto the market. Just as it is uncertain 

which appliance manufacturer will produce the "gPad" for Google. Meanwhile it is clear that 

the Google Tablet PC as well as the Nexus One will be equipped with the Android operating 

system. With the Slate Hewlett-Packard also wants to launch a Tablet PC on the market 

before October. The device works with the Palm operating system WebOS. In order to gain 

a better foothold in this market, Palm was recently acquired by HP for a total of  

1.2 billion dollars.  

At present, Nokia (market share 39.3 per cent in May 2010) still sells the most 

smartphones, followed by the BlackBerry manufacturer Research in Motion (RIM / 19.4  

per cent) and, well, Apple (16.1 per cent). In the fourth quarter, however, the pack chasing 

these top three manufacturers has together sold around one million mobile phones less 

than in the same quarter last year, a clear indication of fierce competition.  

It’s the competition 

that’s in the driver’s 

seat!  

 

The mobile phone 

market is characterised 

by an increasing 

heterogeneity.  

 

With more and more 

new varieties, the 

appliances are being 

adapted specifically to 

particular user groups.  
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Strategy Analytics reckons with a further growth of the smartphone manufacturers for 2010 

too, but also with a further intensifying competition including sinking margins – not least 

because now Samsung and LG also have ambitious plans. Moreover, Huawei Technologies 

has introduced its first smartphone (with the Android operating system). At the end of June 

Dell is coming out with its "Streak" appliance in Great Britain, which, in terms of size, will be 

positioned somewhere between smartphones and Tablet PCs.  

Both Apple and Google, as the two currently probably most aggressive and most innovative 

competitors in the market, as well as most other manufacturers have focused their product 

offers on the consumer market. This is no coincidence. For, unlike at the dawn of the 

desktop era, today the latest technical novelties initially find most favour with the private 

consumer – and are only then introduced with corresponding variations into the business 

sector. Apple has adapted the iPhone and iPad appliances as well as the iPhone OS 

operating system and its own App Store accordingly. Apple will address mainly the 

consumer area, even with the novelties of the next product generation based on the iPhone 

OS 4.0. Furthermore it is expected that, among other things, the Apple platform will make 

playing games still more interesting and better and above all more communicative.  

For, games are regarded – not only by Apple – as one of the driving forces in the growing 

mobile phone market. As in the case of consoles, the hopes are above all based on playing 

with each other – via the internet. For, the thronged App Stores could become even more 

attractive through new apps, which connect the users. And not only this: With the networked 

apps the potential to bring advertising to the mobile phone increases, with which the App 

Stores will then start to be really lucrative. Thus Apple has introduced a system under the 

name "iAd" with the iPhone OS 4.0, which offers the developers the possibility of selling 

advertisements through its apps. 60 per cent of the earnings go to the developer, while the 

rest remains with the group. Apple took over the company Quattro Wireless at the 

beginning of the year, in order to garner more know-how for this step.  

 

Meanwhile, social networks are regarded as the killer applications on the mobile phone. 

This is shown not only by the thrust of the Microsoft developers, who want to establish the 

front-end for the mobile social network use in the market with the Kin mobile phone. This 

development is also apparent with other manufacturers. With its new user interface 

“Sense”, HTC pursues the objective of connecting the users as simply and intuitively as 

possible across all possible communication channels – thus also through social networks. 

“Sense” is also part of the new “Wildfire”, which HTC is launching onto the market in June 

as “the first genuine social networking & social media phone with Android”. With a 

comparatively reasonable price tag (approx. EUR 280 without contract) it is clear that they 

are targeting young users.  

It seems clear how the mobile phone industry wants to achieve sales: Networking of users 

through social networks or games and the subsequent integration of advertising.  

 

However, anyone who wants long-term success in the mobile phone market must also be 

successful in the business sector. For, with almost 60 per cent (according to Forrester 

Research) the greater part of the users use the same smartphone for business and private 

purposes. The newer appliances give greater importance to this fact also. Thus Apple's 

devices with the iPhone OS 4.0 will have an inbox, with which several email accounts can 

be opened. Several Exchange accounts can also be configured through it.  

Today, the latest in 

technical novelties 

initially find most 

favour with the private 

consumer.  
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The business sector is Microsoft‟s big chance. For, while Apple and Google are on shakier 

ground there, Microsoft is particularly strong in the business sector with Windows Mobile 

6.5. But most competitors are apparently well aware of the fact that they need success in 

both areas, in order to continue to achieve significant growth rates in the long-term. Thus, 

for example, Google is working its way into the business sector with Google Enterprise.  

This logical approach will be reflected in the design of the appliances. However, it will also 

change the face of App Stores. For the business customer too wants apps. Forrester 

Research sees a growing need for IT buyers in medium-sized businesses, but also for 

individual business users. The market researchers therefore recommend us not to 

underestimate these target groups. Above all, apps from the areas finance and productivity 

are considered to be in demand. Some banks have already had good experiences by 

putting their own apps into the stores – for example applications for payment due reminders 

or for expense management.  

With the new devices, the tendency to use mobile banking opportunities also increases. 

According to information from Forrester Research, the willingness of today's iPhone and 

BlackBerry users to use banking services through mobile phones is three times higher than 

in the case of other mobile phone users. In the opinion of the market researchers, the time 

has come now for the financial sector to modernise mobile phone strategies.  

The large European banks have already been offering mobile banking services for almost a 

decade now. Up until now, this has not been a big hit with customers. The relatively simple 

SMS alerts, which are strongly promoted primarily by large institutions in Spain and Italy, 

are used most widely. According to Forrester, ten per cent of the online consumers with 

mobile phones in Western Europe use SMS-alerts, for example for account information. Far 

lower (four per cent) is the proportion of consumers, who access the bank web sites with 

mobile phones. Downloads of mobile applications is still rather exotic (one per cent). 

 

But the picture has started to change. According to Forrester forecasts, by 2014 39 per cent 

of mobile phone users in Europe will access the internet through mobile phones and will 

manage their accounts more and more by smartphones. The experience of banks already 

indicates that with iPhone users they are now dealing with a completely new mobile phone 

clientele. Bank of America, Grupo Banco Popular and USAA already reported last year that 

iPhone users already make up 40 per cent of their mobile phone customers. Seven per cent 

of the mobile phone users in the USA access bank sites with mobile phones, but it is 57 per 

cent in the case of iPhone owners.  

The App-Store of Apple already offers more than 1,000 applications for download from the 

area of “Personal Finance” – among them some which come from third parties, but some 

programmes are also from banks. Banks are undertaking another step in the direction of the 

new mobile phone customer by optimising their web sites for smartphone use or even 

creating new offers. Thus the Bank of America can be accessed in the mobile network 

under bofa.mobi. The Postbank has created a new URL especially for iPhone users. 

 

The dynamics of the development of mobile banking depend on the ability of the entire 

mobile phone industry to enthuse the customers for internet-enabled smartphones. 

Therefore a look at the sector-specific developments is worthwhile for the financial sector. 

However, just having the appliance is not enough. Anyone who wants to be amongst the big 

boys in the mobile phone sector must be proficient in three of four value enhancing 

Only those suppliers, 

who are attractive for 

the business sector 

too, will experience 

high growth rates.  

 

Banks are optimising 

their web sites for the 

mobile phone users 

and are providing apps 

for download. 

With the new, attractive 

consumer devices a 

new user generation is 

evolving just for them. 

Also the business 

clients want apps.  

 

Finance and producti-

vity applications are 

above all in demand – 

and that’s as of 

TODAY! 
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segments: the consumer appliance, the operating system and the sale of the applications 

through the stores, the market place. Only the network operation lies still in other hands, 

and there will be no rapid changes there. With Apple, Google and RIM there are a number 

of players, who can already successfully offer appliances, operating systems and App-Store 

from a single source. With Microsoft and Samsung (operating system bada), there are 

others waiting in the wings. Nokia has in fact been producing good mobile phones for years, 

but it has not been able to counter Apple‟s iPhone with any great innovation as yet – neither 

with the N series nor with the Ovi Store. However, Nokia boss Olli-Pekka Kallasvuo now 

wants to change directions with the new partner Yahoo at his side as well as with the 

reorganisation of the group into the three business units: Mobile Solutions, Mobile Phones 

and Markets.  

 

At present, the market is showing the classic mechanisms of a consolidation process, in the 

focus of which the world market also finds itself. The strong grow, the weak lag behind. The 

increasing number of patent infringement suits shows how fierce the competition has 

become. Almost everybody is fighting everybody with the weaponry of copyrights and 

aggression grows on all sides. Thus, for example, Apple sues the Taiwanese mobile phone 

manufacturer HTC, who produces Nexus One for Google. In return, HTC has sued Apple.  

 

In this competitive situation the network operators, who control the final interface to the 

customer, should not be underestimated. How big the importance of the carriers is can be 

seen from the fact that Google has given up the sale of Nexus One through its own online 

shop and instead relies on cooperation with the network operators and sales through their 

shops. The strong position of the network operators is also due to the fact that smartphones 

can still be established widely in the market only through profit sharing between the 

equipment manufacturer and the network operator. With an appliance price of 500 or 600 

euros the smartphone use would be limited to only a relatively small circle of users without 

subsidised offers.  

However, the cooperation of equipment manufacturers and network operators works and, in 

this manner, will propel far more consumer appliance models onto the market. For, the 

development effort involved in new appliances gets less and less. The same operating 

system is always the basis. And even the applications are already available in a large 

number on a new appliance model. Thus, for example, iPad users can already use a large 

number of apps from the selection available for iPhones – even if they do not yet often 

make use of the big screen. In order to expand the range for several appliance models, 

Apple is concentrating on the concept of the Universal App. Developers can choose, 

whether they want to write their Apple application for the iPhone or the iPad or as Universal 

App for both devices together.  

The App Stores are important also for the development of new appliances. Via the “most 

popular apps” the suppliers can recognise very clearly what the mobile phones are used for, 

and they can use this knowledge for further development. Thus financial service providers, 

who provide apps early, can also more rapidly develop a feeling for the market.  

 

Google boss Eric Schmidt stated at the World Mobile Congress in Barcelona that mobile 

phones would increasingly become an “alter ego”. And on that point he is undoubtedly right.  

The consumer appliance in particular knows a great deal about the individual and will  get to 

Patent disputes are 

clear indicators of the 

brutal competition.  

Network operators 
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interface to the end 
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know more and more in the future. This is also due to the fact that the appliance is persona-

lised more and more to its user. This in turn creates a higher complexity, for which better 

user interfaces are needed. For, with the increasing complexity, the operation of the 

appliance must nevertheless remain intuitive, fast and simple. For this reason, user 

interfaces are one of the most important areas which the manufacturers are working on. 

This can also be seen from the take-overs in the recent past. Thus, Google has taken over 

the company Bumptop, which till now has provided 3D desktop interfaces for Windows and 

Apple. Apple has purchased the start-up Siri. Siri has developed a personal iPhone 

assistant, which converts spoken instructions into text. Thus, inquiries for Internet searches 

can be made verbally.  

 

 

 

iPhone 4, Google Nexus, Android 2.0, Samsung bada...The discussions about “Mobility” are often about platforms 

and devices and IT business magazines are increasingly dealing with comparisons of features of the updates of 

the updates of the updates.... But: people tend to oversee an important mega trend, namely nothing more and 

nothing less than the change of the World Wide Web itself.  When Tim Berners-Lee presented the world's first-ever 

web site with http://info.cern.ch in 1990, open standards were an essential basis of the concept – rightly so as the 

future was going to prove.  

Open standards were undoubtedly the fundament for the success of the WWW and therefore also the reason why 

Google and other companies were able to create such an internet dominance through innovative ideas and clever 

business models as we know them today. All analysts agree that more and more people will access the internet 

via mobile devices; all those smartphones, slate PCs and iPads will soon be the most important channel to access 

the WWW. This is an advantage for the users for they can benefit from more services, whenever and wherever 

they might need them. In contrast to Berners-Lee‟s idea of the WWW, the mobile internet however is by no means 

characterised by and open mindedness and general standards. Along with the mobilisation of the WWW, the 

character itself of the internet is going through a changing process. Proprietary and sometimes highly restrictive 

technologies, policies and business models are now forming the next generation of the internet. The drivers for 

future innovations and growth will thus less be open standards or the recent hype of internet freedom, but the 

competition within the different eco system of Apple, Microsoft, Amazon and many more.  

Whether such an proprietary approach will be an advantage for the user in the long run without the innovative 

power of “the crowd”, thus without the SWARM effect as Apple keeps highlighting again and again might be 

doubted. However, there won‟t be a clear winner for the mobile internet area like Microsoft in the PC area in the 

foreseeable future. Anyhow, it remains to be seen how long users are going to accept a proprietary business 

model. For this reason, things going to stay exciting!  

 

 

               CTO Comment Box 

http://info.cern.ch/
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2 NewsWatch 

2.1 What is the NewsWatch? 

The GFT NewsWatch will henceforth follow the professional article on a monthly basis, 

covering major events, vendor announcements, service and products launches, important 

mergers and acquisitions, etc. related to the IT industry. Thereby, the NewsWatch is based 

on international releases of the past month. 

2.1.1 Social networks are the killer applications 

HTC presents HTC Wildfire 

Source:  http://www.dvhardware.net/article.php?thold=1&mode=nested&order=0&sid=42848 

HTC Wildfire is an Android appliance based on the latest 2.1 version. The company refers to the 

mobile phone as “the first social media smartphone for the „always connected‟ generation”. 

 

Yahoo and Zynga announce partnership 

Source: http://www.joystiq.com/2010/05/27/yahoo-and-zynga-announce-yet-another-partnership/ 

In future, the games from the social game provider Zynga are to be integrated on the global network 

of Yahoo. By embedding its products on Yahoo‟s network, Zynga is aiming to extend its reach. 

Yahoo is aiming to expand its „Social‟ area with the deal. 

 

Microsoft introduces Kin mobiles 

Source: http://www.marketwatch.com/story/microsoft-introduces-kin-mobile-phones-2010-04-12 

The Microsoft Group is launching mobile phones onto the market under its own name. The user 

interface focuses on the exchange of news, images and videos. The start screen, called „Kin Loop‟ 

by Microsoft, shows current information from the user‟s social networks, for instance from 

Facebook, MySpace and Twitter, and also from Microsoft‟s own offers.  

 

Axel Springer, Hubert Burda Media and Spiegel announce apps for iPad 

Source: http://www.horizont.net/aktuell/medien/pages/protected/iPad-Launch-Die-Strategien-von-Spiegel%2C-Springer-und-Focus-im-

Ueberblick_92445.html?openbox=0 

However, different content and marketing strategies are being pursued here; advertising will also be 

present. The interest of the advertisers is just as great as the uncertainty. 

 

2.1.2 All against Apple’s ipad 

Google and Verizon working on iPad killer 

Source: http://www.businessinsider.com/google-and-verizon-launching-ipad-killer-cnbc-2010-5 

Google and Verizon are working on a competitor for the iPad. And it is not just about market shares, 

but also about the issue of which directions tablets will develop in. 
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HP is planning tablets and printers with WebOS 

Source: http://www.pcpro.co.uk/news/358072/hp-plans-webos-tablets-and-printers 

HP is aiming to use the WebOS operating system not only in smartphones and tablets but also in 

printers. WebOS is a development of the smartphone manufacturer Palm, which was bought by HP 

in April for USD 1.2 billion.  

 

Sony considers a tablet 

Source: http://www.businessweek.com/news/2010-05-13/sony-considers-developing-tablet-to-compete-with-apple-s-ipad.html 

Sony Corp. is considering developing a tablet-style computer that would compete with Apple Inc.‟s 

iPad, though it wants more evidence that consumers will buy them, a company executive said. 

 

2.1.3 Mobile advertising to generate higher turnovers 

Apple takes fight to Google with iAds announcement 

Source: http://www.thefirstpost.co.uk/61969,business,apple-takes-fight-to-google-with-iads-announcement-iphone-os-40 

Apple opened a new front in its war with Google when it unveiled iAds, a new advertising service 
that will deliver ads directly into 'apps' on mobile devices. The announcement will take the 
burgeoning rivalry between the two technology giants into territory long dominated by Google, which 
makes the vast majority of its USD 6.52 bn profits by selling ads alongside its market-leading 
search engine.  

Apple‟s iTunes increases its market share 

Source: http://fairerplatform.com/2010/05/itunes-increases-us-music-market-share/ 

Last year, Apple‟s online music shop increased its market share in the US music market from 21.4 

to 26.7 per cent, as revealed by market data published by the US industry magazine Billboard.  

 

More than EUR 1 billion for online video ads 

Source: http://www.forrester.com/rb/Research/western_european_online_advertising_forecast_through_2014/q/id/56253/t/2 

In 2014, 63 per cent of all expenditure for display advertising will be invested in moving picture 

formats, explains a preview forecast given by the market research company Forrester. At the same 

time, the total advertising expenditure in the display sector will increase to more than EUR 1 billion 

in Europe.The effects of the economic crisis on the online advertising market have been overcome 

in Europe, as shown by the figures for the fourth quarter of 2009. Last year, a total of EUR 9.6 

billion was spent on online display marketing. According to the market research company Forrester, 

the expenditure in this segment should increase to EUR 13.9 billion by 2014. 

 

2.1.4 Players: Gear up for the future! 

After buying Global IP Solutions, does Google now have its sights set on Skype? 

Source: http://www.mobileburn.com/news.jsp?Id=9472 

http://fairerplatform.com/2010/05/itunes-increases-us-music-market-share/
http://fairerplatform.com/2010/05/itunes-increases-us-music-market-share/
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The US corporation Google is now putting out feelers in the direction of internet telephony and is 

taking over the Norwegian company Global IP Solutions for USD 68.2 million. In so doing, Google 

could soon also be competing against Skype. 

 

Intel and Nokia release MeeGo v1.0 

Source: http://www.h-online.com/open/news/item/Intel-and-Nokia-release-MeeGo-v1-0-1008900.html 

Intel and Nokia have released Version 1.0 of the MeeGo Core-Software-Platform and the MeeGo 

netbook user experience. The Linux for mobile devices was created in February following the 

merger of Intel‟s Moblin and Nokia‟s Maemo platform.  

 

Samsung Wave, the first bada smartphone hits the market 

Source: http://www.samsung.com/sg/news/newsRead.do?news_seq=19244&page=1 

In May 2010, Samsung Electronics Co. Ltd. announced the commercial availability of the Samsung 

Wave in European countries, including Germany, France and the UK. The Wave is the first 

smartphone based on Samsung‟s new, open smartphone platform, bada, and is the cornerstone of 

the company‟s commitment to „smartphone democratisation.‟ 

 

2.1.5 The smartphone market skyrockets 

Smartphone growth to accelerate 

Source: http://finance.yahoo.com/news/Smartphone-Growth-to-zacks-3577178208.html?x=0&.v=1 

According to a recent release by research firm iSuppli Corp, global smartphone shipments are 

expected to increase 105% to 506 million units in 2014 from 246.9 million expected in 2010. 

 

Market researchers: Mobile phone sales increase by 17 per cent in the first quarter 

Source: http://www.computerworld.com/s/article/9176960/Apple_iPhone_still_ahead_of_Android_globally_says_Gartner 

According to the data from the market research institute Gartner, the global mobile phone market 

recovered significantly in the first quarter. Worldwide, the sales figures between January and March 

increased by 17 per cent to 315 million. The boost was due to two-digit growth in the smartphone 

sales figures. The BlackBerry manufacturer Research In Motion (RIM) ranked among the top five for 

the first time. 

 

Market researcher sees Android ahead of iPhone 

Source: http://www.tuaw.com/2010/05/10/android-os-pulls-ahead-of-apple-in-smartphone-market/ 

According to figures from the US market research company NPD Group, the Android operating 

system gained market shares in the smartphone segment in the first quarter of the year and pushed 

Apple‟s iPhone into third place on the US market. The market leaders continue to be the 

BlackBerrys from RIM with a market share of 36 per cent. These are followed by Android 

smartphones with 28 per cent and the iPhone with 21 per cent. 
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2.1.6 Smartphones: the credit cards of the future 

The iPhone as a Visa credit card 

Source: http://www.wired.com/gadgetlab/2010/05/visa-case-turns-iphone-into-credit-card/ 

Visa wants to turn the iPhone into a credit card. In collaboration with the mobile app developer 

Device Fidelity, the company has designed an iPhone case with integrated dock connection and 

space for a MicroSD card. At the Visa app command, the latter can then establish a wireless 

connection to Visa‟s PayWave devices at the retailers in order to carry out a payment. 

Schlecker starts mobile shopping 

Source: http://www.mvi-insights.com/ContentIndex/PublicNewsDisplay.aspx?id=312681&key=FrM8t32S14TZPhcMPPDUvQ%3D%3D 

The drugstore discounter Schlecker is placing its entire product range, from cosmetics to pet food, 

in the price comparison and shopping app woabi. Users can thus place their orders via mobile 

devices with immediate effect. 

 

2.1.7 New smartphones are becoming an alter ego 

Vodafone to sell Nexus One in Europe 

Source: http://www.siliconrepublic.com/news/article/16014/comms/vodafone-to-sell-nexus-one-in-europe 

From 24 May, Vodafone will be the first mobile communication provider in Germany to sell Google‟s 

Android smartphone Nexus One. Without a contract, the Nexus One will cost EUR 490; with a 

contract, prices start at EUR 30, depending on the tariff.  

 

LG Panther: All the images of the first Windows Phone 7 mobile phone 

Source: http://www.engadget.com/2010/02/27/exclusive-lgs-windows-phone-7-series-early-prototype-unveiled/ 

 The roll-out of the mobile phone will start in September. The QWERTY slider is the first branded 

Windows Phone 7 Series device the world's ever seen. 

 

Dell's Streak tablet is a supersized Android phone 

Source: http://www.guardian.co.uk/technology/blog/2010/may/26/dell-streak-android-tablet-phone 

Dell‟s Streak tablet is the first smartphone with an Android touch-screen display of 5 inches. It will 

go on sale in the UK in June 2010. The device formerly known as the Dell Mini 5 is what Intel calls a 

MID (mobile internet device) and it also has built-in Wi-Fi, and turn-by-turn navigation using Google 

Maps. 

 

2.1.8 Everyone vs. everyone 

Microsoft is taking Salesforce.com to court for breach of patent 

Source: http://www.pcmag.com/article2/0,2817,2363946,00.asp 

Microsoft has filed a patent suit against SaaS-Pionier (Software-as-a-Service) Salesforce.com, 

accusing it of breaching nine Microsoft patents with its hosted CRM product.  
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Flashpoint Technology files lawsuits against Nokia, RIM, HTC and LG 

Source: http://www.itcblog.com/20100517/flashpoint-files-new-337-complaint-regarding-certain-electronic-imaging-devices/ 

The former Apple subsidiary Flashpoint Technology has filed lawsuits against the largest mobile 

phone manufacturers. Nokia, RIM, HTC and LG have allegedly breached patents. 

 

Another patent dispute: HTC files lawsuit against Apple 

Source: http://www.cbsnews.com/stories/2010/05/12/tech/main6477001.shtml 

With a patent lawsuit against its powerful rival Apple, the Taiwanese smartphone manufacturing is 

aiming to stop imports and sales of iPhones, iPads and iPods in the US. According to the petition, 

Apple is alleged to have breached HTC patents regarding telephone book usage and two others 

regarding the energy consumption management of the appliances. 

 

2.1.9 A lot is going on in the IT sector…. 

Google approves release of Wave 

Source: http://www.fosterwebmarketing.com/blog/google-announces-google-wave-2009-release.cfm 

Search engine giant Google has approved the release of its collaboration tool Wave for the  

general public.  

 

Google TV brings the internet to television 

Source: http://techtickerblog.com/2010/05/20/google-announces-google-tv-brings-web-to-television-sets/ 

At the developer conference Google I/O, the search engine giant, as expected, launched the 

“Google TV” Project.  The open platform aims to bring television and internet together in a usable 

form and manner. Here, Google is collaborating, among others, with Intel, Sony, Logitech and 

Adobe.  

 

Google buys Simplify Media to power music syncing for new iTunes competitor 

Source: http://techcrunch.com/2010/05/20/google-buys-simplify-media-to-power-music-syncing-for-new-itunes-competitor/ 

Google has now announced that it has taken over the start-up Simplify Media. Simplify provides 

software that enables users to share their music collection across different platforms. 

 

Nokia and Yahoo form an alliance to fight Apple, Google 

Source: http://www.electronista.com/articles/10/05/24/nokia.and.yahoo.integrate.search.maps/ 

Nokia and Yahoo today forged an expected alliance that will see them fuel each other's services.  

As part of the deal, Nokia will supply all of Yahoo's mapping and navigation services through Ovi 

Maps. Yahoo in turn will power both Ovi Chat and Ovi Mail.  

 

AT&T sells Sterling Commerce to IBM 

Source: http://www.marketwatch.com/story/att-to-sell-sterling-commerce-to-ibm-2010-05-24 
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The US IT Group IBM is taking over Sterling Commerce from AT&T for USD 1.4 billion (EUR 1.14 

billion). 

 

Google presents the new generation of Android 

Source: http://www.google.com/intl/en/press/pressrel/20100520_io-android.html 

At the developer conference I/O 2010, Google released the SDK for the next Android generation 2.2 

“Froyo”. Since the release of the first Android telephone T-Mobile G1 in October 2008, the open 

source operating system initiated by Google has gained considerably in momentum. According to 

Google, more than 100,000 Android smartphones are sold every day. And more than 180,000 

active Android developers have driven the number of applications in the Android market to more 

than 50,000 - there were 12,000 new apps last month alone. 

 

Apple overtakes Microsoft based on stock exchange market value 

Source: http://www.businessinsider.com/apple-worth-more-than-microsoft-2010-5 

Apple is the world‟s most expensive technology company. The iPhone and Mac manufacturer 

overtook its arch rival Microsoft for the first time based on its market value. At close of trading on 

Wednesday, Apple reached a market capitalization of a good USD 222 billion, despite slight dips in 

its share price, whereas the Windows giant reached USD 219.2 billion after its share price fell four 

per cent. 

 

2.1.10 Telecommunications service providers are also not pulling any punches 

War of the roses for Vivo 

Source: http://www.nytimes.com/2010/06/02/business/global/02phone.html?ref=brazil 

Portugal Telecom accuses Telefónica of bribery. The dispute between Portugal Telecom and the 

Spanish Telefónica Group regarding their joint Brazilian mobile communication subsidiary is 

becoming increasingly acute.  

 

Lower-cost iPad tariffs 

Source: http://wirelessfederation.com/news/25985-vodafone-germany-reduces-ipad-data-tariff-fees/ 

Vodafone reduces data prices for the Apple tablet. The Mobile internet Basic monthly package and 

the Mobile internet basic monthly flat-rate were both reduced by EUR 5. 
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